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 GINGER LILY SCENTED CANDLE
100% vegetable wax scented candle in a cylinder tumbler.

The “Ginger Lily” is a species of tropical lily originating in India that is
not related to the ginger root (except for in name). We took inspiration
from this tropical lily to create a captivating floral fragrance that invokes
a recently-cut bunch of lilies with an exotic touch of musk and cinnamon
notes.
Main aromatic notes: LILY, HELIOTROPE, JASMINE, CINNAMON,
MUSK.
- Always place the candle on heat-resistant surfaces away from heaters
or other hot surfaces.
- Do not light the candle in rooms with children or pets.
- Always keep the lit candle in a vertical position so that the wax burns
evenly. When you snuff it out, allow the wax to cool before using it
again.
- Keep the wick cut to 6 mm above the wax for optimum burning.
- Keep the wax clear of residue.
- Always keep the candle away from curtains, ventilation, and air vents.
If you use more than one candle at a time, leave a space of 10 cm
between them. 
- Snuff out the candle after 4 hours of
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